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A comprehensive picture of how Gen Z's attitudes  
are influencing the future of driving and transportation.

How Gen Z is 
Revolutionizing Driving 
Habits and the Future of 
Transportation



This report reveals significant shifts in driving habits and transportation 

preferences as Generation Z comes of age. 
 

Key findings include�
� Gen Z shows less attachment to car ownership compared to older 

generations�

� 55% of Gen Z respondents are likely to consider an electric vehicle 

as their first car�

� Gen Z expects to use more advanced driving technologies, with 

70% anticipating regular use of navigation apps�

� 40% of Gen Z expect social media to have a significant or 

moderate impact on their driving decisions.



These trends suggest a future where transportation is more 

environmentally conscious, technologically integrated, and influenced 

by social media.

Executive Summary
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 As Generation Z enters driving age and the workforce, their unique 

perspectives and values are poised to reshape the automotive industry 

and transportation landscape. 



This report combines insights from a Driving-Tests.org poll of 3,280 

learner drivers, Deloitte's 2024 Gen Z and Millennial Survey of 22,841 

respondents, and GWI's Generation Z in 2024 Report (20,000 

respondents) to paint a comprehensive picture of how Gen Z's attitudes 

are influencing the future of driving and transportation.

Introduction
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https://driving-tests.org/
https://www.deloitte.com/global/en/issues/work/content/genz-millennialsurvey.html
https://www.gwi.com/reports/gen-z


Our poll reveals that 45% of Gen Z respondents view car ownership as 

only "somewhat important" or "not important." This marks a significant 

shift from older generations, where 71.4% of Gen X and 75% of Baby 

Boomers view car ownership as "very important."

Gen Z's Perspective on Car Ownership

The Changing Landscape of 
Car Ownership

Boomers

Gen X

Millennials

Gen Z

100%

Very Important Somewhat Important Not Important
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Several factors contribute to this changing perspective�

� Economic considerations: The Deloitte report highlights financial 

insecurity among Gen Z, with 30% feeling financially insecure and 

56% living paycheck-to-paycheck�

� Environmental concerns: Both the Deloitte and GWI reports 

emphasize Gen Z's strong focus on environmental issues�

� Preference for flexibility: The GWI report indicates Gen Z's 

preference for flexible lifestyle options, which may extend to 

transportation choices.

Factors Influencing the Shift

The stark contrast between Gen Z's attitudes and those of older 

generations suggests a potential long-term shift in the car ownership 

model, with implications for the automotive industry and urban planning.

Comparison with Older Generations
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Our poll shows that 55% of Gen Z respondents are "very likely" or 

"somewhat likely" to consider an EV as their first car. This enthusiasm 

far outpaces older generations, with only 28.6% of Gen X and 25% of 

Baby Boomers expressing similar interest.

Gen Z's Enthusiasm for Electric Vehicles

The Electric Revolution
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The Deloitte report finds that 62% of Gen Z feel anxious or worried 

about climate change. This environmental consciousness appears to be 

a key driver in their interest in EVs.

Environmental Consciousness Driving Change

The significant gap in EV interest between Gen Z and older generations 

points to a potential acceleration in EV adoption as Gen Z gains 

purchasing power in the coming years.

Generational Divide in EV Adoption
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Gen Z shows high interest in adopting various driving technologies�

� 70% expect to use navigation apps regularl�

� 45% anticipate using hands-free driving aid�

� 30% expect to use car-sharing services

Gen Z's Expected Use of Advanced Driving 

Technologies

Embracing Technology on 
the Road

Navigation apps

Hands-free driving aids

Car-sharing services
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The high expected use of navigation apps and driver assistance 

features aligns with the GWI report's emphasis on Gen Z's tech-

savviness and early adoption of new technologies.

The Role of Navigation Apps and Driver Assistance 

Features

While specific data for older generations is not available in our poll, the 

GWI report suggests that Gen Z's comfort with technology significantly 

outpaces that of older generations, indicating a potential generational 

gap in the use and expectation of advanced driving technologies.

How Technology Expectations Differ Across 

Generations
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Our poll reveals that 40% of Gen Z expect social media to have a 

"significant" or "moderate" impact on their driving-related decisions. This 

could include influences on car choice, use of driving technologies, and 

even driving behavior.

The influence of social media drops dramatically for older generations, 

with only 14.3% of Gen X and 0% of Baby Boomers anticipating the 

same level of impact.

This high level of social media influence could have far-reaching implications�

� Marketing strategies: Automakers may need to shift more resources to 

social media marketing to reach Gen Z consumers�

� Product development: Social media trends could increasingly influence 

vehicle design and features�

� Safety concerns: There may be a need for increased education about the 

dangers of social media use while driving.

Social Media's Influence on Gen Z's Driving Decisions

Comparison with Older Generations' Attitudes

Potential Implications for the Automotive Industry 

and Road Safety

The Social Media Factor
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The Deloitte report highlights Gen Z's strong focus on work-life balance. 

This value may translate into a preference for flexible transportation 

options that allow for productivity during commutes or reduce commute 

times altogether.

Gen Z's environmental consciousness, as highlighted in both the 

Deloitte and GWI reports, is likely to drive demand for more sustainable 

transportation options beyond just electric vehicles. This could include 

increased use of public transportation, biking, or carpooling services.

Work-Life Balance and Flexible Transportation 

Options

Environmental Impact and Sustainable Choices

The Bigger Picture: How Gen 
Z Values Are Shaping the 
Future of Transportation
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The GWI report emphasizes Gen Z's deep integration with technology in 

all aspects of life. In the context of driving, this suggests a future where 

cars are not just modes of transportation but mobile, connected devices 

that seamlessly integrate with Gen Z's digital lifestyle.

Technology Integration and the Connected Car
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The industry may need to�

� Accelerate development of electric and hybrid vehicle�

� Increase focus on in-car technology and connectivity feature�

� Develop new ownership models that offer more flexibilit�

� Adapt marketing strategies to leverage social media influence

Considerations include�

� Designing cities that are less car-dependen�

� Investing in public transportation and alternative mobility solution�

� Developing policies to encourage EV adoption and infrastructure

Opportunities arise for�

� Development of advanced navigation and driver assistance 

technologie�

� Creation of new apps and services that integrate with connected car�

� Innovations in ride-sharing and alternative transportation technologies

Automotive Industry

Urban Planners and Policymakers

Technology Companies

Looking Ahead: Implications 
for Various Stakeholders
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Gen Z's environmental consciousness could drive�

� Increased support for clean energy policie�

� Growth in carbon offset programs related to transportatio�

� Development of more sustainable materials for vehicle production

Environmental Initiatives
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The data clearly shows that Gen Z's values and preferences are set to 

reshape the future of driving and transportation. From a decreased 

emphasis on car ownership to a strong preference for electric vehicles and 

advanced driving technologies, Gen Z is driving a shift towards a more 

flexible, sustainable, and technologically integrated transportation 

landscape.

The influence of social media on Gen Z's driving decisions presents both 

opportunities and challenges for industry stakeholders. As Gen Z's 

purchasing power grows, their preferences will increasingly shape product 

development, marketing strategies, and policy decisions in the 

transportation sector.

For all stakeholders in the transportation ecosystem – from automakers to 

urban planners to technology companies – understanding and adapting to 

Gen Z's unique perspective will be crucial for success in the coming 

decades. The future of transportation is being shaped today by the 

preferences and values of Generation Z.

Conclusion
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This report combines insights from three key sources:

Driving-Tests.org, the largest independent online driver education platform 

in the United States, conducted a nationwide poll among its learner driver 

audience on August 8-9, 2024. The poll was presented as a pop-up on the 

website, accessible to both desktop and mobile users.



Key aspects of the poll methodology�

� Total respondents: 3,28�

� Format: Online survey with mandatory question�

� Sampling: The poll was presented to all site users without specific 

criteri�

� Geographic scope: Nationwide (United States�

� Age groups: Respondents self-selected their age group (16-24, 25-40, 

41-56, 57+)
 

It's important to note that while the poll provides valuable insights into the 

attitudes and preferences of learner drivers, the sample may not be fully 

representative of all US learner drivers. The self-selection of age groups and 

the nature of online polling should be considered when interpreting results.

Appendix: Methodology

�� Driving-Tests.org User Poll
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This comprehensive report surveyed 22,841 respondents (14,468 Gen Zs 

and 8,373 millennials) across 44 countries. The survey provides global 

insights into the attitudes, behaviors, and concerns of these generations.

This report offers detailed psychographic data about Gen Z, including 

information on their lifestyle, mental health, and behaviors. It provides 

crucial context for understanding how this generation interacts with 

technology and makes decisions.

By combining these three sources, we aim to provide a comprehensive view 

of how Gen Z's attitudes and behaviors are shaping the future of driving and 

transportation, contextualized within broader generational trends.

Fair Use Statement: We grant permission to use the materials found on this page freely. 

When doing so, we ask that you attribute the creators by linking to Driving-tests.org where 

the report was created.

�� Deloitte Global 2024 Gen Z and Millennial Survey

�� GWI Generation Z in 2024 Report

16

https://driving-tests.org/
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